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Introduction 

 

 This work is in the field of Corpus Based Translation 

Studies (Baker: 1996 and Audiovisual Translation (AVT), 

more specifically in the studies of subtitling. 

 

 It aims at presenting a proposal of personalized tags to be 

used in the analysis of segmentation in intralingual  

subtitles. 



Segmentation in subtitling 

 

 Segmentation is a subtitling parameter related to the 

subdivision of the subtitles and the distribution of the text 

within subtitles (line break) and across subtitles. It can occur 

 

 visually (on the basis of shot cuts) 

 rhetorically (on the basis of speech rhythms) 

 linguistically (on the basis of semantic units) 

 



 Previous studies suggest that any segmentation problem 

forces the viewers to decode the subtitle text, and thus 

they may get tired more quickly and lose the pleasure 

afforded by audiovisual product. 



 

 The information is antecipated or delayed in the subtitles, 

or do not follow the speech, including hesitations, pauses 

and features of oral speech. 

 

 “The way subtitles are segmented and distributed must 

reflect some of the dialogues dynamics. Good rhetorical 

segmentation helps convey surprise, suspense, irony, 

hesitation, etc.” (Cintas and Remael (2007, p. 179)  

Rhetorical segmentation problems 



 

 The constituents (phrases and clauses) are broken inside. 

 

 Karamitroglou (1998) states that subtitled text should 

appear segmented at the highest syntactic nodes 

possible. This means that each subtitle flash should ideally 

contain one complete sentence. 

 

  

Linguistic segmentation problems 



 From the Karamitroglou proposal (1998), Perego (2008) 

analyses cases of poor segmentation in a corpus of varied 

subtitles, then defines the following categories according 

to each kind of problem. 

 

 Breaking of Noun Phrase 

 Breaking of Prepositional Phrase 

 Breaking of Verb Phrase 

 Breaking of Coordinated and Subordinated clauses. 



 Based on the categories proposed by Perego 

(2008), it was possible to define personalized 

tags to the investigation of segmentation for 

Brazilian Portuguese subtitles. 

 

 4 tags indicating segmentation problems. 

 19 tags to analyse segmentation problems 

 



Defining Tags 

 

 In order to find out segmentation problems in the 

subtitling an investigation was carried out to determine 

the nature of these problems. 

 

 Each segmentation problem was annotated manually, then 

defined as a segmentation tag. 

 

 



Materials and Methods 

 

 Corpus 

 1132 subtitles of the Brazilian film Nosso Lar (2010) 

 

 Subtitle extractor 

 SubRip (.srt) 

 

 Manual Tagger 

 Windows Notepad (.txt) 

 

 Analysis 

 WordSmith Tools 5.0 

 Concord 



SubRip Interface 



Subtitle file (.srt) 



Unannotated X Annotated subtitles 

 

 



Segmentation Tags 

 

 



WordSmith Tools – Concordance lines 



<SV_verbo+verbo> 

O amigo parece ter/compreendido o sentido da água, 



<SV_negação+verbo> 

Logo eu! Logo eu que nem/acreditava em vida após a morte 

 



<SP_prep+subst> 

O que sabe sobre/a medicina espiritual?  



<SAdv> 

Não vou esperar anos/e anos para retornar.   



<SUBORD_conj+oração> 

Todo o ceticismo termina quando/se acorda no mundo espiritual.   



<SUBORD_conj+oração> 

Lísias, eu não vou parar enquanto/não souber o que está acontecendo. 

  



Findings 

 

 Linguistic segmentation problems occurred in the levels 

of noun, verb, prepositional, adjective and adverbial 

phrases, and in the level of coordinated and subordinated 

clauses whenever there is a break in the internal 

structure of this linguistic constituents 
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